The end(s) of cinema: cinema in the age of digital transformation by Martin, Graham
University of Wollongong 
Research Online 
University of Wollongong Thesis Collection 
1954-2016 University of Wollongong Thesis Collections 
2006 
The end(s) of cinema: cinema in the age of digital transformation 
Graham Martin 
University of Wollongong 
Follow this and additional works at: https://ro.uow.edu.au/theses 
University of Wollongong 
Copyright Warning 
You may print or download ONE copy of this document for the purpose of your own research or study. The University 
does not authorise you to copy, communicate or otherwise make available electronically to any other person any 
copyright material contained on this site. 
You are reminded of the following: This work is copyright. Apart from any use permitted under the Copyright Act 
1968, no part of this work may be reproduced by any process, nor may any other exclusive right be exercised, 
without the permission of the author. Copyright owners are entitled to take legal action against persons who infringe 
their copyright. A reproduction of material that is protected by copyright may be a copyright infringement. A court 
may impose penalties and award damages in relation to offences and infringements relating to copyright material. 
Higher penalties may apply, and higher damages may be awarded, for offences and infringements involving the 
conversion of material into digital or electronic form. 
Unless otherwise indicated, the views expressed in this thesis are those of the author and do not necessarily 
represent the views of the University of Wollongong. 
Recommended Citation 
Martin, Graham, The end(s) of cinema: cinema in the age of digital transformation, M.A.-Res thesis, 
School of Social Sciences, Media and Communication, University of Wollongong, 2006. 
http://ro.uow.edu.au/theses/48 
Research Online is the open access institutional repository for the University of Wollongong. For further information 






This thesis is concerned with the affects of digital technology on cinema. The particular 
question it addresses is whether there is a discrete object called digital cinema with a 
clearly defined set of formal practices and conventions. In answering this question a 
‘television model’ was employed that determined the formation of a digital cinema to be 
the product of the interactions between cinema, television and digital technologies. In this 
sense digital cinema was not just a continuation of cinema by digital means. Most 
previous ways of examining digital cinema placed it in the same theoretical framework of 
modernity and modernism that had been used to explain cinema’s emergence in the late 
19th century. These explanations mainly concentrated on the issue of producing 
permanently fixed images that the apparatus of cinema then brought to life in front of a 
paying audience. Digital cinema on the other hand responded to a different set of 
concerns. The idea of digital cinema was born out of the desire to distribute cinema 
images electronically in a similar way to cable television. Digital cinema therefore 
followed a more postmodern trajectory concerned with media distribution and exhibition 
as a form of spectacle or event. This is best explained through the discourses of 
televisuality, telepresencing, simultaneity and the kind of manipulability enabled by 
computing technologies that have taken over to become the mechanisms of technical and 
aesthetic change. The conclusion reached by this thesis is that while cinema is 
undergoing massive changes these changes are evolutionary not revolutionary. Rather 
than constituting a paradigm shift in the Khunian sense into the new media it represents 
an extension and renegotiation of its technical and theoretical limits to both encompass 
and be encompassed by the new media. Cinema while being increasingly marginalised 
through these changes will remain a worthwhile object of study because its discourses 
and theoretical structures still have the power to comment meaningfully if not completely 
on the phenomena of new media like digital cinema.  
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